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ARCHITECTURE, ENGINEERING AND CONSTRUCTION

Casual Films’ director Nick Francis explains the thinking behind a
conference opening film for software corporation Dassault Systemes

Casual Films and agency The Frameworks created
the launch film for Dassault Systemes’ Las Vegas
customer conference. Excitement and scale were
the watchwords

What was the brief? They wanted it to be exciting

and on a large scale. Das:
used to design anything from airlines to shampoo
bottles so they wanted a film that illustrated the

11 different industries they operate in. The graphic
they'd come up with was a globe with lots of
elements poking out. So we thought why not go on a
journey through a solar system where you see lots of
planet
the end and leave that graphic on the screen.
Were you always going to go down a 3d animation
route? We toyed with the idea of doing it 2d, but

s and they all come together in a big crunch at

we had the opportunity to do something a little bit
f Y j

special so we thought 'Why don’t we build the planets

in 3d and then animate them in After Effects in a two

yo

and a half d space? The two 3d designers started

sault makes software that's

off with simple designs but one of them would do a
planet and the other would look at it and then go and

make his a little bit better so the quality of the planets

ent through all 11 got better and better

3S We W

How did the setting that the film would be seen
in affect your thinking? |t was to be

big conference hall and we wanted to give them
something that made them take notice of the potency

of video and of The Frameworks and us. We knew they

worked

were going to have a big

sound system so we

on the sound design to make it feel really immersive

We had a composer in the US who was going to score

it but then we found a track on Audio Network, which
was played by the Royal Philharmonic, and when we
put that music on it we thought 'Wow.” And | had some
good chats with the guys who were putting on the
USand |«

said ‘Can you turn it up just a little

event in the

bit louder than you think it should be?’
What's happened since? We're sc

on off to South

~them.

Africa to shoot a TV commercia



